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People SPEND time on social networks, but they INVEST time on Linkedin



Stay Top of MindEstablish Credibility & Trust
Generate Leads & 

Strengthen
Client Relationships 

Linkedin drives relationship building at scale
Build your reputation and drive results

Share your expertise

Become more than just a “salesperson” to your 

customers and prospects

Thought leadership

Establish a deeper relationship with your prospects 

by showcasing your knowledge

Move the conversation

Use the right content at the right time to 

move the relationship forward

Business impact

Influence prospects early in decision making process by 

creating a presence in your “absence”

Brand elevation

Generate brand affinity

Drive awareness of you, your company & your services

Provide the content your prospects need most

Gain intelligence

For effective, timely and relevant outreach



Your profile,
your brand,
your 
credibility



Manage your public view and customize your URL



Build Thought 

Leadership

Your Voice on LinkedIn



Linkedin helps you build your reputation in your field and drive results

Increase your visibility

People who share actively get 6x more profile views

Grow your network 3x faster

People who share regularly grow their connections 3x faster than those who don’t

Exceed quota

Regular users are 45% more likely to exceed quota



“But my network is too small for my content to reach my prospects”

Think again! Good content that drives engagement reaches beyond your network



Sell

Sharing & Engaging on Linkedin can create opportunities

Advisor 1st 2nd

Sarah sees this comment and 

sends Meenakshi a connection 

request referencing her content 

and thanking Meenakshi for his 

input.

They begin a 

dialogue, 

have a 

Call/Meeting

Client Acquisition!

“10 things to avoid 

doing on your 

Linkedin profile” Julie, Sarah’s  

connection liked it
Meenakshi, Julie’s connection, (and a 

prospect of Sarah’s!) commented on 

Sarah’s post

Sarah shares an article



Grow and engage your network

Share links, articles, images, 

quotes, company news or 

anything else your followers, 

prospects and customers 

might be interested in

Updates

Deeply explore topics that 

matter to you, then monitor 

the comments to see and act 

on your impact

Publishing

Create visibility by liking, 

commenting, reacting to 

prospects and clients’ 

content

Engage



Newsfeed: 
Spend time daily in your newsfeed, learning 

and engaging with relevant content to 

create visibility and mine for insights

ENGAGE







How often should you share? 

13

3-5X

Recommended

Per week



Content for all stages of the Client Journey

Shape Perception & Establish Trust 
Enjoyable, helpful, entertaining content that 

generates awareness and trust, even before 

they are ready to partner  

Nurturing Clients
Content that helps buyers find you when they 

start looking for solutions 

Earn New Clients 
Company-specific information to help 

evaluate and reaffirm selection 

Nurture, Convince & Convert 
Nurturing content to create advocates and 

long-term success 

Infographics, blog posts, industry trends, “behind the scenes” / 

humanizing content 

Best practice guides, case studies, reviews, analyst reports, 

webinars, blog posts 

White papers, research briefs, demos, online events, reviews and 

comparisons, analyst reports 

Newsletters, recommendations, case studies, product news, 

tutorials 



3
pieces of 
content

Smart Content
Showcase your knowledge

• Productivity tips

• Career advice

• Industry insights & 

trends

• Functional expertise

2
pieces of 
content

Proud Content
share favorite aspects of your company

• Company 

achievements

• Leadership perspectives

• Philanthropic initiatives

1
piece of 
content

Successful Content
Company-related content

• Gated/Ungated 

content 

(marketing)

• Job posts (recruiting)

• Product promotion 

(sales)

Balance Types of Content



When to post



What times to post



Be Insightful
D O N ’ T  H I D E  Y O U R  G R E A T  I N S I G H T S  B E H I N D  A  C L I C K

Demonstrate immediate value to the 

audience w/one key data insight

Be careful to not feature too much



Anatomy of compelling copy

Data-point
Question that piques interest
Remove the fluff

Clearly articulate WHY they should care 
versus just solely WHAT you are offering

Be specific, set clear expectations

<150 characters



Gain 
Knowledge 
and Insights



Follow 

companies: 
Follow your own company, other industry 

leaders, industry publications, relevant 

content sources, even competitors!

GAIN KNOWLEDGE



Follow

influencers & 

even prospects

GAIN INSIGHTS

Following someone on LinkedIn allows you to see the person's posts and articles on your homepage 

without being connected to them. However, the person you’re following won't see your posts.

TIP: Use LinkedIn as a listening tool to 

create personalized messaging for 

prospects. Use what you learn to post 

relevant content



Join Groups

GAIN INSIGHTS

TIP: Look at some of your top clients 

and see what groups they are in. 

Think about what groups you can 

add value you in, and remember, you 

may not receive admittance to a 

group if the group admin does not 

feel you can bring value to the group. 



Alumni Pages

GAIN INSIGHTS

TIP: Look at some of your top clients 

and see what schools they went to. 

You can search by start/end year, 

and see where they work as well 



Be authentic. 

Speak in the first person, be human to establish trust.

Be consistent. 

Develop a plan you can execute, even when you get very busy.  Have a consistent assortment of content to 

establish your thought leadership and personal/professional brand 

Be active & engage.

Interacting with other content creates visibility of you/your profile and enables you to build your network

Keys to networking success on Linkedin

1

2

3



Connecting



Cold Connection Success is 90% Preparation

Choose wisely:

Profiles:

- Complete

- Open*

- Premium

- Active

Identify relevant Social Triggers:

Prospects with whom you 

share something in 

common:

- Same school

- Same past employer

- Similar interests

- Similar skills

- Volunteer experience

Look for emotional touchpoints. Understand what they 

care about.

- Changed job

- Got promoted

- Published an article

- Mentioned in the news

- Updated profile

- Liked / Commented my 

article / publication

- Follows my company on 

LinkedIn

- Connected to one of my 

connections

- Viewed my profile

Use Linkedin to Warm up your Connection Invitation 

- Open profiles do not require InMail to message directly, and also indicate they are open to being contacted



Connecting: Best Practices

• Always personalize message

• Keep it short

• Use their first name

• Don’t pitch or sell

• Have a giving mindset – how can you bring 

them value?



Connection: Tips

Take the time to do it authentically and relevantly.

Build trust – avoid appearing opportunistic. Offer insights, relevant content.

Credibility – Establish yourself as a valued resource. Be the knowledgeable advisor that identifies trends, demonstrates 

insights, and presents ideas

Rapport – Avoid the small talk/insincere niceties. Be genuine, warm and interested in THEM. Dig deeper into 

personalization.



Thank you


